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YES, WE MEAN BUSINESS (AND MANAGEMENT)



BUSINESSES WANT WHAT 
WHEATON OFFERS. . .
Bright, ambitious people who adapt quickly, 
think creatively and create change



             In a recent national survey, 

                  93 percent 
   of employers 

     said they seek out candidates 
          who can think critically, communicate 
   clearly and solve complex problems, and 

          80 percent 
         of employers 
    said that potential hires should 
      have broad knowledge in the 
                liberal arts and sciences.

“Business moves fast, and it’s always changing. The best  

 way to be ready for new opportunities and challenges is 

 to have a broad liberal arts education. Studying business  

 by itself is too narrow. You need to explore the world 

 from multiple perspectives, to learn by taking action, 

 and to consider the human element in the choices being  

 made. Wheaton College offers all of that in a way that 

 sets our graduates apart and positions them for success.” 

 — President Dennis M. Hanno 

Wheaton College is a member of AACSB International— 
the Association to Advance Collegiate Schools of Business 
 (www.aacsb.edu/about/).



    

THE BUSINESS AND 
MANAGEMENT MAJOR
Because the world needs inventive, broad-minded 
leaders who see connections everywhere



    

THE MAJOR
The major is rooted in 10 
core courses that span 
the range of thought and 
practice in the field; it also 
includes in-class projects, 
a required internship, a 
senior capstone seminar 
and a three-credit 
concentration in one of five 
interdisciplinary areas. 
The result is a degree that 
says global awareness, 
hands-on experience and 
enlightened leadership. 

The Core
Fundamentals of Business

Introduction 
to Macroeconomics

Introduction 
to Microeconomics

Introductory Statistics

Business and Management 
Responsibility

Accounting

Corporate Finance

Organizational Behavior

Marketing

Senior Capstone Seminar

Our Business and 
Management majors 
don’t just learn business, 
they do business Students 
tackle real-world 
problems, consult with 
local businesses and gain 
resumé-ready skills and 
knowledge that will lead to 
success in today’s business 
and nonprofit world. 

CONCENTRATIONS
Beyond the core, 
Wheaton’s Business and 
Management program 
includes concentrations— 
an opportunity to explore 
connections, ask hard 
questions, and distinguish 
yourself as a focused, 
innovative thinker.  We 
offer five concentrations, 
inspired by Wheaton’s 
Connections curriculum 

and drawing on our 
institutional strengths in 
research and teaching:

Analytics and 
New Media  

Equality, 
Diversity and    
Social Responsibility

Globalization 
and Development

Policy, Non-Profits 
and the Arts

Society and the 
Environment

Students take at least three
credits in one concentration. 
The individual courses in 
each concentration are 
strong, cross-disciplinary 
liberal arts courses 
that speak to the field of 
business and management 
in ways that are sometimes 
tangible and obvious, 
sometimes abstract and 
subtle. Much like life (and 
business) itself.

ENTREPRENEURSHIP
At Wheaton, we understand 
the power of the startup 
and that, along with a 
great idea, it takes skill, 
expertise and commitment 
to build a business from 
scratch. Along with a robust 
curriculum, the college 
offers two key programs 
that support business 
development.

Wheaton Innovates (WIN) 
at Mass Challenge
Through our partnership 
with MassChallenge—the 
world’s largest startup 
accelerator—students have 

the opportunity to work 
on and develop projects 
with entrepreneurs 
at MassChallenge in 
Boston. This mutually 
beneficial program shares 
Wheaton talent with local 
entrepreneurs while 
giving students the 
chance to be involved 
early on in the growing 
of modern businesses.

Summer Institute for Social 
Entrepreneurship
This summer program 
focuses on creating 
innovative, marketable 
solutions to society’s most 
pressing social problems in 
the form of new companies 
and organizations. It begins 
with an intensive, week-
long business “boot camp” 
run by the internationally 
recognized Global Center 
for Social Entrepreneurship 
Network followed by three 
weeks spent working with 
experts to fine-tune a 
business plan and bring 
those ideas into action.

TO LEARN MORE, VISIT:  WHEATONCOLLEGE.EDU/BUSINESS

A Sampling of
Recent Internships
Amplitude 
Marketing Group

The Besen Group

Christie’s

Creative Arts Workshop

Ernst & Young

Fidelity Investments

John Hancock

London Stock Exchange

Merrill Lynch

Norwell Public Schools

Raytheon

Teachers’ Retirement 
System of the City of 
New York

Travelers Championship 

United Way

UsTrendy

Women’s Business 
Enterprise Alliance

THE WHEATON EDGE
Our internship requirement 
builds on a historic and 
pathbreaking commitment 
to integrating experiential 
education into academics. 
And we support this 
requirement with a 
guarantee: that every 
Wheaton student will 
receive funding for an 
internship, research 
position or similar 
opportunity before the 
start of senior year. We 
call this promise the 
“Wheaton Edge,” and it 
adds up to about $1.2 
million annually dedicated 
to experiential learning— 
in business, management, 
nonprofits and beyond.

http://wheatoncollege.edu/business/concentrations/analytics-media/
http://wheatoncollege.edu/business/concentrations/analytics-media/
http://wheatoncollege.edu/business/concentrations/equality-diversity-social-responsibility/
http://wheatoncollege.edu/business/concentrations/equality-diversity-social-responsibility/
http://wheatoncollege.edu/business/concentrations/equality-diversity-social-responsibility/
http://wheatoncollege.edu/business/concentrations/equality-diversity-social-responsibility/
http://wheatoncollege.edu/business/concentrations/globalization-development/
http://wheatoncollege.edu/business/concentrations/globalization-development/
http://wheatoncollege.edu/business/concentrations/policy-nonprofits-arts/
http://wheatoncollege.edu/business/concentrations/policy-nonprofits-arts/
http://wheatoncollege.edu/business/concentrations/society-environment/
http://wheatoncollege.edu/business/concentrations/society-environment/


Brad Sago
Professor Sago’s marketing 
course deals with key strategies 
and tactics while allowing 
students to put what they 
learn into practice, working as 
marketing consultants for local 
businesses. Sago is the Business 
and Management program’s 
founding faculty member. 
His interests include digital 
consumer behavior and 
generational issues related to 
marketing and management. 

Dolita Cathcart  
Associate Professor Cathcart 
teaches courses on U.S. labor 

history and the Civil Rights 
movement, which count 

toward a concentration in 
Equality, Diversity and Social 
Responsibility. These courses 

offer a solid foundation for 
future business leaders 
by examining how race, 

technology and other factors 
shape the worker experience.

MEET SOME OF OUR FACULTY MEMBERS . . . 

Mark LeBlanc
Professor LeBlanc, co-chair of 

the Math and Computer Science 
Department, offers a course in 

the Analytics and New Media 
concentration that uses robots to 
teach computer programming and 
design from the client perspective. 
Among his research interests is the 

continued development of Lexos, 
a text-mining tool created by 

Wheaton faculty and students.

The people who bring our unusually broad-minded and  
innovative business program to life

Nancy Scott 
Assistant Professor Scott 
teaches courses on 
organizational behavior 
and business and management 
responsibility. Her research 
interests include the role of 
both humor and political skill 
in shaping relationships among 
leaders and their subordinates 
as well as the study of work team 
processes and performance.

Russell Williams
Associate Professor Williams, 
chair of the Economics 
Department, teaches an 
introduction to social 
entrepreneurship course that 
is key for students choosing
a concentration in Policy, 
Non-Profits and the Arts. His 
research interests include urban 
economics and the economics of 
renewable energy.

Donna Kerner
Professor Kerner, William Isaac 
Cole Professor of Anthropology, 
teaches several courses students 
may choose to take for their 
concentrations, including 
a class on the politics of food. 
Micro-enterprise, micro-finance 
and cooperatives are among her 
research interests.



Jani Benoit 
Professor Benoit, chair of the 
Chemistry Department,  
teaches “Chemistry and Your 
Environment,” an option 
for students who choose the 
Society and the Environment 
concentration. This course, 
tailored for non-science 
majors, explores the chemical 
aspects of pollution and energy 
production.

MEET SOME OF OUR FACULTY MEMBERS . . . 

Peony Fhagen 
Associate Professor Fhagen 

teaches a course on multicultural 
psychology that examines 

different worldviews and 
communication patterns—a 

useful area of study for business 
leaders and especially for students 

who choose a focus in Equality, 
Diversity and Social Responsibility.

John Gildea 
Professor Gildea teaches a 

course on corporate finance 
that is a core requirement for 
all business and management 

majors. The class examines 
capital budgeting, financial 

structure, market operations, 
taxes and corporate control. 

His research interests include 
financial market efficiency and 
Federal Reserve policymaking.

Josh Stenger
Associate Professor Stenger 
coordinates the Film and 
New Media Studies program 
and teaches an introductory 
course in new media for 
students in the Analytics 
and New Media concentration. 
His research interests include 
looking at how digital 
technologies impact the 
creative industries. 

 Lisa Lebduska
Professor Lebduska is 

director of the college writing 
program and teaches “Writing 

in Professional Contexts” 
for students in the Analytics 

and New Media concentration. 
Students in this course 

developed crowdfunding 
projects for real nonprofits 

and businesses, creating 
campaigns that raised more 

than $5,200 in one semester. 

James Freeman 
Associate Professor Freeman, 

who coordinates the African, 
African American, Diaspora 

Studies program, teaches a 
course on international trade, a 

key area of study for students 
who choose a Globalization and 

Development concentration. 
His research interests 

include labor economics and 
international trade and finance.



    

A support network that helps students move from the 
classroom to the boardroom, and everywhere between

ON THE JOB 



    

THE FILENE CENTER 
It was revolutionary when 
we started it, and every 
year it seems like a better 
and better idea: not just 
a career center, not just a 
place to plan your academic 
or professional future, not 
just a global internship 
festival—but all of those 
things at once. This is where 
you go for internships, 
fieldwork, summer and 
part-time jobs, career 
workshops, and networking 
events with alumni, 
plus preprofessional 
advising in a range of 
fields (architecture, 
communications, law, 
management, medicine 
and teaching). It’s a four-
year, all-season, holistic 
approach to learning 
and life.

Recent First Jobs
AEW Capital Management

American Cancer Society

Apple Inc.

BNY Mellon Wealth 
Management

Boston Museum of Science

Boston Symphony 
Orchestra

Brown Brothers Harriman

Fox Business Network

French Embassy

Kennedy Center

Microsoft

PricewaterhouseCoopers, 
LLC

RZB Finance

State Street Corporation

WHO WE ARE
In short: 1,600 students and 
150 professors who understand 
that the best way to learn is by 
doing, that collaboration is the 
key to innovation and that good 
ideas are only as good as your 
willingness to bring them out 
into the world and put them into 
action. All of this on a beautiful, 
400-acre campus conveniently 
located between Boston 
and Providence. 

 

Mike Beneduce ’16
launched a company to 
sell his new product, 
Bucket-Back, to give 
baseball coaches and 
players back relief 
while sitting on the 
sidelines. Internships at 
Northwestern Mutual 
Financial Network and 
Morgan Stanley helped 
him develop his 
entrepreneurial skills

Matthew Confer ’08 
is division director at 
Robert Half Management 
Resources. At Wheaton, 
he completed four 
internships: at Citigroup, 
Merrill Lynch, Smith 
Barney and Fidelity 
Investments.

Esther Jeong ’08 
is diversity business 
partner at Google. 
As a senior at Wheaton, 
she won a Fulbright to 
study cultural changes 
in South Korea as a 
result of globalization.

Trish Karter ’74 
founded Dancing Deer 
Baking Co., a model for 
independent, sustainable, 
socially conscious 
(and, yes, delicious) 
entrepreneurship.

Ellen Moran ’88 
is executive vice president 
and general manager 
at Hill and Knowlton 
Strategies. She formerly 
served as chief of staff 
to the U.S. Secretary 
of Commerce and as 
White House director 
of communications.

 Sam Sisakhti ’05 
is the founder and chief 
executive officer of the 
fashion design website 
UsTrendy.com, which he 
launched in 2008.

SEVEN  PEOPLE  YOU’D LIKE TO MEET
Michael Wright ’09
is the founder and chief 
executive oficer of 
Wright Time Capital 
Group. At Wheaton 
he completed three 
internships, including 
one at the Royal Bank of 
Scotland, and was an 
All-American sprinter.



WHEATON COLLEGE
NORTON, MASSACHUSETTS
A brief introduction



 

A FEW RELEVANT FACTS

   100 percent
       of Wheaton
business and management        
    majors participate in 
 internships before graduation.

   The college offers

    47 majors
and 59 minors, 
      with unique
  course connections
            that cross
     disciplines 
   and departments.

       Wheaton
 has connections to

     360 cities
 around the world
      with established

        internship
     opportunities.

           201 
          Wheaton students 
                 have won competitive national            

          scholarships (Rhodes, Truman, Fulbright, etc.)

                   since 2000.

               Within six months 
                        of graduation,    97percent of grads

     from the classes of 2014 and 2015

         were employed, 
              in graduate school, 
        engaged in service 
     or on a national fellowship.

100% 
GUARANTEED

         Wheaton dedicates      

    $1.2 million
          to student research,             
          travel and internships     
    every year as part of the        

        Wheaton Edge                 
           guarantee.



   

Office of Admission 
Wheaton College 
26 E. Main Street 
Norton, Massachusetts 02766-2322

Telephone:  508-286-8251
Fax: 508-286-8271 
Email: admission@wheatoncollege.edu
wheatoncollege.edu

Wheaton College does not discriminate on the basis of race, color, creed, 
disability, national or ethnic origin, age, religion, sex, sexual orientation 
or veteran status in its admission policy, educational policies, scholarship 
and loan programs, athletic and other college-administered programs. 
For more information, visit wheatoncollege.edu/policies/eqopp.

WheatonCollege

WheatonCollege

@wheaton

Let’s get down to business.
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